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Hyper connected

‘of me, by me, for me’
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‘of me, by me, for me’
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Hyper connected

Al Marketing Strategy
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Marketing Objective & Customer Journey

000000
—— AE £ Mu|A0| AE T MU A0 BAS 7k nAEe)
© = chst 2o oY chs 03 95 2o 2
A A |
074 o HE/AE QIX| M3 B 23 2of

criteol..



18 -

Al Marketing

Awareness

Consideration

Conversion
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Proper Target Proper Timing Proper Message
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Criteo Shopper Graph
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Off-line : Proper Timing

= ASAP



Digital : Proper Timing

= Real Time



Al : Proper Timing
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Al : Proper Message
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Al : Proper Message
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Al : Proper Message
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Al : Proper Message

Real-time Creative

Optimization
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Hyper connected

Proper Target, Timing, Message
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Hyper connected

My Brand Identity
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Know Who You aré.. Tt
Know What You want.. &
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Marketing Solutions ( Retail Media

)

Advertisers Retailers
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My Brand Identity

‘of you, by you, for you’
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